
Promoting eco-innovation among SMEs in Georgia

Introductory Workshop

28.12.2020



Discussion topics: 

• Why should we care 

• Benefits of eco-innovation

• Best practices in the region



65%
Of mega cities, home to 10% 
of the world’s population, at 
risk from sea level rise in 
2050

4
Temperature increase by end of 
this century if emissions follow 
current trajectory

DEGREE C

CLIMATE CHANGE AND EXTREME WEATHER

Climate Change and Extreme Weather



52%
Of the global population live in areas 
affected by water scarcity by 2050

>2B

SEVERE FRESHWATER SHORTAGES

Living with excess water stress



13M
HECTARES OF FORESTS 
ARE BEING LOST EVERY 
YEAR

NATURAL RESOURCE DEPLETION



40%
Of soil used for agriculture is 
seriously degraded

THREATS TO FOOD SECURITY AND ARABLE LAND



Business benefits: 

• Increased market access 
• Value creation and business growth 
• Average annual growth of 15 % from eco-innovative companies 
• Increased operational resilience

! Companies are developing new solutions and products which can perform 
above industry standards. 



Added value from eco-innovation - an 
overview of the business drivers 



Access new and emerging markets 

Applying eco-innovation can help to develop 
tailored solutions to meet growing market 
demand ahead of your competitors. This will 
allow you to access new consumer segments, 
large companies’ supply chains and 
international markets. 

Specialized Solar Systems 
brings electricity to rural 
communities 
The alternative energy company, SSS, is a 
small business start-up that has tripled in 
size in three years12 and expanded its 
business operations to four other countries 
in the region. Its business strategy is to 
provide renewable energy solutions to 
meet the market demand of rural 
communities in Africa with limited or no 
energy access. 

Ecover meets growing demand 
for ecological cleaning products 

The market for ecological cleaning products increased 
by 21 % between 2007 and 2011. In Belgium, the 
small manufacturer of ecological cleaning products 
Ecover, seized the opportunity of this growing 
demand. The company has achieved an annual 
revenue growth of 10-25 % between 2002 and 2013 
while the rest of the market has remained flat. This 
was helped by expanding from small shops to large 
supermarkets, significantly increasing its sales. 
Ecover innovates across all dimensions of its 
business, from product formulas to packaging, 
including re-fill options 





JUST A FEW MORE EXAMPLES…
Helvetica Group

Supplies, installs and maintains 
integrated solar solutions throughout 
Tanzania and East Africa. 

40% of Tanzania has access to energy – 1% 
solar

Covestro

Scientists have discovered the catalyst that allows 
them to use the carbon from CO2. They have 
turned the greenhouse gas into a valuable raw 
material – flexible foam which is already being 
used in mattresses

Dong Energy 

Invested in wind energy. In 5 years they have 
taken off-shore wind from being one of the most 
expensive technologies to being competitive with 
conventional power



Business practice: Beef-Flavored Plant-Based 
Plants

Using advanced technology, Impossible Foods copies the taste and texture of meat and dairy products to create 100% 
plant-based alternatives. 

Why you should care

Agricultural operations producing meat and dairy products cover 30% of the Earth’s land surface, and the industries are a 
major source of water and air pollution. With meat consumption expected to double globally by 2050 due to population 
growth and rising affluence, these environmental impacts are expected to worsen. A simple and effective solution is to 
develop and sell meat and dairy products made entirely from plants, such as the innovations from Impossible Foods.





Business practice: 3D-Printed Shoe made from Plastic 
Ocean Waste

Adidas and Parley for the Oceans are rethinking design, material use and 3D-
printing in their running shoe made from ocean plastic.

Why you should care

Launched at COP21, the concept shoe brought attention to the issues of plastic 
pollution and illegal fishing activity in the oceans, demonstrating how industry 
and environmental organizations can work together to create new sustainable 

materials and products to combat ocean plastic pollution.

Video available at: 
https://www.youtube.com/watch

?v=iisMyJdkyqg

https://www.youtube.com/watch?v=iisMyJdkyqg


Business practice: 3D-Printed Shoe made from Plastic Ocean Waste



Thank you!

www.unglobalcompact.org
globalcompact.ge

Find us on social media @globalcompact and @GCNgeorgia


